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Local Offer website: 

November stats: Unique visitors 2,372, New: 881, Returning: 1,491 

December stats: Unique visitors 1,439, New: 622, Returning: 817 

 

Local Offer Social Media: 

Numbers also remain high: 12.2k Twitter impressions and 28,009 post views on Facebook. 

Things promoted on social media this time include: Job opportunities and work experience for 

young adults with SEND, Speech and Language Therapy, Short Breaks and inclusive clubs, 

SEND Christmas support, voluntary organisations, mental health support, Christmas activity 

guide, CYP survey, child exploitation awareness webinars, carers rights awareness and more. 

Impact: greater awareness of resources amongst families, practitioners and communities 

 

 
Website updates since last report: 
New Early Help animation published and Early Help page content refreshed 
Impact: clearer information for families on scope of help available and how to access it. 
 
Family Hubs now have individual service records promoting offers 

Impact: clearer information for families on scope of help available and how to access it. 
 

Updated contact details page, providing quick reference contact information for popular services 

Impact: clearer access for families to the teams they may be involved with. 
 
SEND Support at Christmas flyer 19k on social media 
Impact: families given one point of reference for help over the festive period  
 
Time To Listen events publicised through website and social media – well attended with feedback 

survey to attendees currently underway. More planned for Spring 22.  

Impact: improved communication and relationships between families and LA/Health. 

 
Y 
 
 
 
 
Y 
 
 
 
 
Y 
 
 
Y 
 
 
 
Y 
 
 
 
Y 
 
 
 
Y 
 
 
 
 
 
 
 
 
 
 

 
Restartin
g Feb 22 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
Y 
 
 
 
 
 
 
 
 
 
 
Y 
 
 
 
Y 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
SENCO 
Bulletin 
 
 
SENCO 
Bulletin 
 
 
 
 
 
 
 
 
 

 
1 Please keep it simple – Easy Read 
2 Please detail target audience if not system wide 

https://infolink.suffolk.gov.uk/kb5/suffolk/infolink/advice.page?id=3Kv5P-0HnE8
https://twitter.com/Suffolk_LO
https://www.facebook.com/SuffolkLO
https://infolink.suffolk.gov.uk/kb5/suffolk/infolink/localoffer.page?localofferchannelnew=5
https://infolink.suffolk.gov.uk/kb5/suffolk/infolink/results.page?qt=family+hub&term=&localofferchannelnew=0&sorttype=relevance
https://infolink.suffolk.gov.uk/kb5/suffolk/infolink/advice.page?id=2gQK5idZunA
https://search3.openobjects.com/mediamanager/suffolk/enterprise/files/send_christmas_support_2021_final.pdf
https://infolink.suffolk.gov.uk/kb5/suffolk/infolink/advice.page?id=b-2uuu6CmbY
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Newsletter : Following feedback from SPCF and the Independent Review that families don’t feel 

communicated with but also don’t have the time to search the website to find information, Local 

Offer Family Newsletter agreed to restart in refreshed format. Scope and style etc co-produced 

with SPCF, with content to come from Health and Social Care as well as education. Newsletter 

will be half termly to start Feb 22 and published on social media and website as well as directly 

available via email – subscription link here. 

 

Web Platform: Awaiting implementation of new wireframe which should bring improvements to 

the quality and scope of the search results and enable us to better target the information 

displayed. Changes should be in test by Feb/March and live by April. 

 

CYP Voice: Young Persons Network presentation to SEND board added to News page and 

promoted on social media. Impact: CYP voices given a wider platform. 

 

SEND Friendly Communities: An online survey to young people under the Activities Unlimited 

brand was launched in December, asking what short break activities they enjoyed, what others 

they would like to see and what “safe spaces” / inclusive venues or organisations they enjoyed in 

their local communities. Survey still open and the Engagement Hub team are taking it to their 

upcoming YP Network meetings to get wider feedback with the intention of using the results to 

inform commissioning and promote inclusive places in local communities. 

 

Activities Unlimited / Short Breaks:  

Christmas Holiday Activity Guide published 

Christmas community activities webpage created 

Full service redesign: web and comms team continue to be involved in the communication of the 

redesign – size of user group (6000) means rollout is a significant job. Late Jan will see another 

mailout on the topic as well as the trial of SMS notifications to those signed up.  

Budget Renewals 22/23: Web and comms team also preparing data and comms content for the 

mass mailouts associated with the annual renewal of the 2000 AU personal budgets which takes 

place Feb-April. 
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https://infolink.suffolk.gov.uk/kb5/suffolk/infolink/advice.page?id=3Kv5P-0HnE8
https://suffolklocaloffer.us20.list-manage.com/subscribe?u=15c53a4edcb821dfec260c352&id=5148cbbc05
https://search3.openobjects.com/mediamanager/suffolk/enterprise/files/send_programme_board_2021.pdf
https://www.access-unlimited.co.uk/assets/Christmas-Guide-21-1.pdf
https://www.access-unlimited.co.uk/activitiesunlimited/news/christmas-community-activities/
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Comms with schools and practitioners: SENCO Bulletin and Inclusion News newsletters 

continue to be sent out approximately fortnightly and continue to be well received, with content 

being submitted from all areas of the system. 

 

Priority 
2 

SENCO Bulletin continues to be communicated out to schools – jointly produced by SES and 
Web & Comms Team, but looking to widen this to also incorporate other information SENCOs 
might find helpful – Health referral processes, funding deadlines etc. We will also ask schools to 
help distribute new family newsletter through these channels. 
 
Feb 22: work underway to 

• Develop a SENCO Calendar to help SENCOs better understand timelines around e.g. 
Annual Reviews, High Needs Funding applications etc – this will also be available for 
families on the website. 

• Review and refresh Annual Review training as needed – SENCO forum w/c 17/1/22 has 
some training on this for new SENCOs, and Sue Willgoss from SPCF to work with SES to 
develop resources from a family’s perspective – could be static or video/animation based. 

 

 
 
 
 
 
 
 

   SENCO 
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Priority 
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Work is ongoing to update Alternative Provision and Capital Programme sections of website. 
 

     

Priority 
4 

Feb 22: Understand our current offer for Post 16 SENCOs and communicate / develop as 
appropriate as this has been identified as an area where families often don’t feel communicated 
well with. 
 
Feb 22: Work underway to identify inclusive driving instructors across the county to address one 
of the YP “I Statements” in this area – families being asked for recommendations via social media 
and newsletters with a view to then promoting via the Local Offer website. 
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https://infolink.suffolk.gov.uk/kb5/suffolk/infolink/advice.page?id=3Kv5P-0HnE8


 

 

 


